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JOBBERS VS. BUYING DIRECT.

In our last issue reference was made to some
talk at the recent annual meeting of the At-
lanta Retail Merchants’ Association about al-
leged discriminations on the part of the job-
bing trade, excessive prices, etc.,, and about the
possibility of a local buyers’ exchange in the
pear future. .

The following signilicant editorial from The
Grocery, World, of Philadelphia, has an Atlanta
string to it, apparently:

Secretary John A. Green, of the National Re-
tail Grocers’ Association, sings a happy song
of satisfaction in his correspondence this week
over the fact, as he expresses it, that “It is
very satisfactory to note, at the present time,
the conditions existing between the retailers
and wholesalers of the United States.”

Seoretary Green chants a beautiful word pic-
ture of the wholesaler and the retailer lying
down in peace together. “True,” he says, in-
differently, “buying exchanges have sprung up
in different parts of the country.” He adds that
in most instances this has been brought about
by a spirit of unfairiiess by both, but very often
by the wholesaler disregarding the rights of
the retailer.

The opinion of the national secretary is *

scarcely convincing to those familiar with the
fact that the Wholesale Grocers’' Association of
Pennsylvania, New Jersey and Delaware, abet-
ted by the National Wholesale Grocers’ Asso-
ciation, Is at present engaged in the most cold-
blooded selfish attack upon the interest of or-
ganized retallers ever conceived in this coun-
try. The jobbers have set out to enforce the
rrinciple that no retailer or set of retailers can
buy of a manufacturer, but must in every case
pay the second middleman’s profit, even though
that middleman’s normal purchasing power is
one-tenth that of the retailer or set of retailers.
In other words, the retailer must for all time
be saddled witu the jobber's keep, not because
in many cases the jobber is of any use, but be-
cause his name being ‘“jobber” he should mo-
ncpolize the right to buy of the manufacturer.

Sceretary Green also says that the jobber has
recognized the retailer's exclusive right to the
retall fleld and has nobly withdrawn therefrom.
wead the following from a letter sent the Gro-
cery Werld during the week by a large retailer
of Atlanta, Ga.:

“You are, no. doubit, more or less familiar with
the conditions existing in the South, and know
that for at least the past few years a very earn-
est effort has been made to have the retailers
and wholesalers work in harmony, to have the
wholesaler desist from his policy of selling di-
rect to the consumer at the same price that he
supplies the retailer, and also to have the
wholesaler supply the retailer at the same price
that he sells the cut-price chain stores or de-
partment houses, The efforts made to accom-
plish these results have been anything but sat-
isfactory, although a large number of the job-
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bers have made an earnest effort to make the
plan mutally beneficial. I am inclined to be-
lieve that these parties have now come to the
parting of the roads, and that quite a number
cr the leading retail grocers of Atlanta will join
wegether in buying their upplies direct.”

All-of which would seem to show that Mr.
(Green's little song is out of tune.

CIGARS KEPT FRESH.

“Yes, sir; cigars require care to keep them
fresh,” said a wholesale cigar dealer. ‘If goods
are kept in warehouses where there is heat
they are bound to dry out more or less, al-
though they may be sealed virtually air-tight in
the individual boxes. Steam heat is the hard-
est on cigars. If left exposed at all they dry
out very quickly and lose very much of their
flavor. In the big warehouses where large
quantities of cigars are stored thé jobbers have
‘humidors’ installed. They are simply water
containers of one style or another arranged so
that the water is open to the air for evapora-
tlon. The presence of the water prevents the
air from getting too dry for the cigars. Even
fju the biz show cases in the jobbers’ sales-
rosms the same precaution is taken to prevent
the stock from dying out. Moisture made by
niacing water-soaked pads in tin-lined wooden
toxes are placed in the compartments with the
boxes of cigars. The careful retailer is just as
1artienlar with his cigars and keeps a soaked
sponge or some sort of moistener in his show
case with his goods.

“A brick thoroughly water-scaked is good to
put into a show case with cigars. The brick
is so porous that it wiil soak up nearly its own
buik in water. When a soaked brick is placed
in a show case the water witnin it evaporates
slowly, just enough to keep the cigars soft.

“If cigars are packed in good tight boxes they
will retain their fiavor. And the flavor of good
cigars comes from the tobacco alone. 1t is a
mistake to think that anything else is used to
enhance or qualify the flavor of first-class to-
taccos. It's only poor cigars that are ‘doc-
tered.”

“How? Well, with drugs or chemicals. The
1ioor qualities of tobacco used in making cheap
cigars haven't much flavor, so very often the-
manufacturer provides an artificial flavor with
various drugs. 7They treat them so they give
forth the odor of good tobacco, too. .i you're
a smoker you've probau:y picked up an inex-
rensive cigar that smelled as if it were mada-
of the best of tobacco. When you smoked it
you found it contained short ‘filler’ and sadly
lacked the smeking qualities of a cigar made
froem good tobacco. That was a ‘doctored’ cigar.
Often cheap cigars look as if they had a glaze
cn the wrapper and when placed in the mouua
the smoker delects a sweetisu flavor. These:
are evidences of drugs. As far as I ever heard
trnic drugs aie all pertectly harmless.

“Nearly 'ali cheep cigars are made of short
f'ller, Lhat is the inside of the cigar is composed
of broken bits of tobacco leaves. Only the
wrapper snd dinder are of large )-erfect leaves.
IJc the cheap grade of the Spanish and Cuban
made cigars there is no binder. The small bits
are simplv enclosed in the single outside wrap-
per.”

SUPERIORITY (?) OF NEAR-MAPLE
SYRUP.

Nature herself ean not equal the purity of
a brand boiled out of wood was the testimony
given by an expert chemist in a suit at Cleve-
land, where a syrup company was the defend-
ant in a suit brought under the pure food laws
of Ohio. The chemist was suimmoned as an ex-
pert, and testified that there was more dan-
ger in the use of what is commercially pure
maple syrup than in the near-maple produect.

The ncar-syrup and near-sugar brought in-
to court exhibited all the symptoms of being
the real things. But that's where the lay
mind goes astray. They're not. Theyre a
good deal better, said the expert. One’s
faith in nature is shaken by the expose of
her duplicity, o far as maple sugar goes.
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In the first place, nature is by no means
constant in the way she manufactures her
product. The purity of the maple sap depends
a good deal upon the character of the soil
where the tree grows, and also upon the time
of the year the tree is tapped, it was testified.
But under the most favorable conditions, said
the witness, nature is prone to pack her ma-
ple products full of ashes, or ash, rather, to
use the technical expression of the expert.
Ash is scientific for salts free from water.

Food experts say that almost every food
produced by nature is more or less poison-
ous. Ash, it seems, is the poisonous ingredi-
ent in natural maple produets. Where the
near-maple heats the real article, the expert
testified, is that it econtains a mini-
mum of ash, mueh less than nature is in the
habit of putting into maple sugar. Thus the
imitation is the more wholesome, he declarea.

It was testified that the chemical ingredi-
ents of the near and the real are precisely
the same. True, in the counterfeit article a
trace more chlorine was found than in the
genuine. But the proportion of chlorine is
no greater than -that contained in ordinary
city hydrant water, said Dr. Spenzer, the ex-
pert chemist. Moreover, no differcnce in taste

or smell can be detected between the two
product 3.
Mr. Seanlon testified that he makes the

syrup by steaming maple wood cut during
the maple season. To the substance obtained
he adds sucrose, ordinary granulated sugar,
and water.

A CRISIS IN TEA PRICES.

The advance in tea prices during the past
couple of years is a subject of more than ord!l-
nary interest to ever retail grocer. The Cana-
dian Grocer of Toronto, Canada, reviews the
causes which have succeeded in forcing the
prices of this commodity up to their present
level, and says:

‘With the steady, though gradual, advance in
thc price of teas in the world's markets during
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the past year, which have been noted from
week to week the situation, as it stands at
present, is critical and is exceedingly interest-
ing to the retail grocer. Speaking generally,
the prices of. teas today are higher and mate-
rially so, than they have been at any time since
iR99,

In common teas the difference in prices be-
tween January, 1906, and those quotad at pres-
ent, show an appreciation of fully 100 per cent.
The advances have been most noticeable on tne
lower grades of Indians and Ceylons. As an
instance, common teas, which were quoted in
the primary markets last year at 4 pence, can
not now be bought for less than 8§ pence.

This means that while retailers were buying
common teas for 16 and 18 cents last year, they
are now paying 21 and 22 cents for the same
goods. In most cases the consumer is getting
teas at the same price as a year ago. Who is
losing?

Various reasons are quoted for these advan-
ces, but getting to the bottom of the matter the
real reason seems to be that demand is increas-
ing faster than production. Great Britain and
the continent of America have largely increased
years, ana
another most important factor, Russia, is be-
coming a great tea buyer. Returns up to No-
vember show tiuat Russia’s purchases of Ceylon
and Indian in 1907 were fully 50 per cent larger
than in 1906. In the lowest grades the purchase
of 1906 have ben almost trebled. Last year
Russia took practically the whole crop of the
Chinese teas, even at the enormously high pric-
es, and this growing business seems bound to
extend.

Keeping this situation in view, it seems that
in all prohability there will be no immediate

u

relief from the present high prices. They may
go still higher, and, in any event will remain
at Lheir present level for some months at least.
Indeed, the opinion is expressed by some ..on-
don firms who are usually conservative in their
remarks, that no level can be expected for sev-
eral years.

We must, theiefore, consider, whatever fiuc-
tuations may occur, that a high level of price
has been established on a permanent basis, and,
according to this, the only relief to the whole-
rale and retail dealers will come from the es-
tablishment of a higher scale of retail prices.

'The packers of tea whose selling price has
been fixed, but whose cost has increased as the
market advanced, have been doing business at
a serious loss for some time past. This condi-
tion can not be continued indefinitely.

Again, in Japans, which are not put up in
rackets, the profit to_wholesaler and retailer
alike, has been reduced to a minimum in the
effort to maintain the same price to the con-
sumer, and this also can not go on very long.
VWith these matters in view, retail dealers will
sec that in their own interests they must be
prepared to establish a higher retail price.

The fact that the advance has been greatest
on the lower grades of teas makes these grades
relatively poor value and the retailer will be
really giving tke consumer better value fqr the
money, and, at the same time, reaping a much
tetter profit for himself by inducing his cus-
t--mers to buy higher priced goods. This will
he true in even greater degree if the retail price
of the lower grades is advanced from the pres-
ent standard of 25 cents to 30 cents, as every
cent additional paid in the first cost brings a
tea intrinsically worth several cents more in
actual difnking quality.
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